Name of Auimnt Professor- Dr. Pramila Devi

Class-B. Cum{ sem.

Subject- R"Tl Marketing

Week Topic 7 Ty

1" week (22 july to 27 july ) Introduction regarding syllabus , Rural marketing-introduction

2™ week (29 july to 3 Aug.)

Factors affecting rural marketing

37 week (5 Aug. to 10 Aug.)

Rural consumer behavior

4™ week ( 12 Aug. to 17 Aug.)

Segmentation of rural marketing

5™ week (19 Aug. to 24 Aug.)

Rural marketing mix

"7 week ( 26 Aug. to 31 Aug.)

Product planning-pricing

8" week (2 Sept. to 7 Sept.)

Promaotion

9" week (9 Sept. to 14 Sept.)

Distribution channel

10" week (16 Sept. to 21 Sept.)

Personal selling in rural mlﬂmi'ni S0

I—T"__"_"'_ T YT
11" week {23 Sept. to 28 Sept.)

Innovation in rural marketing

12" week (30 Sept. to 5 Oct.) e-commerce
13" week (7 Oct. to 12 Oct.) Topic continue

TA™ week (14 Oct. 10 17 Oct) a-rhaupa!
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mmmm 27 july ) Intraduction regarding syllabus, Issue of share
| 2 weekZ3july o3 Aug) | Topic continas

3" week (5 Aug. to 10 Aug ) Topic continue % 5
4% week (12 Aug. 0 17 Aug) Redemption of pref. share

5" week (19 Aug. t0 24 Aug.) | issue of debenture

| 7 week (26 Aug. to31 Aug) | Redemption of debenture 3
8" week (2 Sept. to 7 Sept| Topic continue -y
9% week {9 Sept. to 14 Sept.) Topic continue

| 10™ week (16 Sept. to 21 Sept.) | Final accounts of companies

| 11" week (23 Sept. t0 28 Sept.) | Topic continue =
12" week (30 Sept. to 5 Oct.) Amalgamation of companies e
13" week (7 Oct. to 12 Oct.) Topic continue

14" week (14 Oct. to 190ct.) | Topic continue

15" week (21 Oct. to 26 Oct.)

Internal reconstruction

16" week (28 Oct. to 2 Nov.)

Topic continue

17" week (4 Nov. 1o 8 Nov.)

Revision

week (11 Nov. to 16 Nov)




[ Week

Topic

[ 1" week (22 july to 27 july) Introduction regarding syllabus , Introduction of statistics, scope,
usefulness &limitation of statistics
2™ week (29 july to 3 Aug.) Distrust of statistics, collection of data
"3 week (5 Aug. to 10 Aug.) Measure of central tendency
4™ week (12 Aug. to 17 Aug.) | Topic continue
5" week (19 Aug. to 24 Aug.) Topic continue ;
"7 week { 26 Aug. to 31 Aug) | Topic continue =

8" week (2 Sept. to 7 Sept.)

Index numbers

Topic continue

5" week (9 Sept. to 14 Sept.)

10" week (16 Sept. to 21 Sept.) | Topic continue

11" week (23 Sept. to 28 Sept.) | Topic continue

12" week (30 Sept. to 5 Oct.) | Analysis of Time series

13" week (7 Oct. to 12 Oct.) | Topic continue

14" week (14 Oct. to 19 Oct.) | Topic continue

15" week (21 Oct. to 26 Oct.) | Topic continue

16" week (28 Oct. to 2 Nov.) | Revision

17" week (4 Nov. to 9 Nov.) | Revision T

[ 18" week (11 Nov. t0 16 Nov)

Revision
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Wk Topic

TWweek 22 july 0 27july) | Introduction regarding syllabus, Company: Meaning, characterstics,
types of company

2" week (29 july to 3 Aug.) Conversion of private into public & vice-versa

3™ week (S Aug. to 10 Aug.} Promotion and incorporation of companies

4% week (12 Aug. to 17 Aug.) | Topic continue

5% week (19Aug. t0 24 Aug) | Memorandum of Association

7" week { 26 Aug. to 31 Aug.) Topic continue

8" week {2 Sept. to 7 Sept.) Articles of association

9™ week (9 Sept. to 14 Sept.) | Topic continue

10" week (16 Sept. to 21 Sept.) | Prospectus

117 week {23 Sept. to 28 Sept.) | Topic continue

12" week (30 Sept. to 50ct.) | Share capital

13" week (7 Oct. to 12 Oct.) Topic continue

14" week (14 Oct. to 13 Oct.) | Transfer & transmission of share and debenture

15" week (21 Oct. to 26 Oct.) | Depository system

?Mﬂ!ﬂuw!ﬂu) Borrowing powers and debentures

17" week (4 Nov. to9Nov.) | Revision . _

18" week (11 Nov. to 16 Nov.) | Revision b _'_ﬂ: .: _.-‘_'.—- 'v
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s ‘Week Topic
1" week {22 july to 27 july ) Introduction regarding syllabus , Financial system: meaning, role &an
overview of Indian financial system
2™ week (29 july to 3 Aug.) Financial markets and instruments
(37 week (5 Aug. to 10 Aug.) Money market
4" week 12 Aug. to 17 Aug.) | Capital market

5™ week (19 Aug. to 24 Aug.)

Primary market

)?'nutl 26 Aug. to 31 Aug.) Secondary market

8" week (2 Sept. to 7 Sept.) Depository system
9" week (9 Sept. to 14 Sept.) SEBI
1307 week (16 Sept. to 21 Sept.) | Debt-market

11" week (23 Sept. to 28 Sept) | Finandial institution-REl
17" week (30 Sept. 1050ct.) | Commercial banks
T35 week 70ct 10120ct) | Topic continue

| Development banks

Topic continue




ek (22 july 10 27 july )

mwmum:um Law of contract (1972): An

5" week (21 Oct. to 26 Oct.)
(28 Oct. to 2 Nov.)

A introduction, business law

“week (29 july to 3 Aug) Valid contract and its elements

" week (5 Aug. to 10 Aug.) Proposal, acceptance and revocation :
4" week ( 12 Aug. to 17 Aug.) Contractual capacity and free consent of parties
?nﬂlummu Aug.) Lawful consideration and object,agreements expressly declared as
?M(HM to 31 Aug.) :;:I formalities, contingent contract and performance of contract
"8" week (2 Sept. to 7 Sept.) Discharge of contract, implied, quasi or constructive contract
9" week (9 Sept. to 14 Sept.) Consequences of breach of contract, contracts of indemnity and
10" week (16 Sept. to 21 Sept.) *f::::::: of ballment and pledge, contract of agency X
11" week (23 Sept. to 28 Sept.) | Negotiable instruments act, 1881 —
12" week (30 Sept, to 5 Oct.) | Topic continue A
713" week (7 Oct. to 12 Oct.) Sale of goods act-1930, contract of sale, conditions and warranties
14" week (140ct. 10190ct) | WWW 7

‘Nov. to 9 Nov.)
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Subject-Business Communication

Week Topic
week (22 july to 27 july ) Business communication: meaning; forms of elecironic

communication

2% week (29july 10 3 Aug) Models and processes

3% week (5 Aug. 10 10 Aug) | Theories of communication.

4™ week (12 Aug. 10 17 Aug) Corporate communication: audience analysis

5™ week (19 Aug. 10 24 Aug.) Formal and informal communication network

6" week (26 Aug. 10 31 Aug.) | Communication barriers: improving communication

Wweck (2 Sept. to 7 Sept.) Effective presentation skills: individual and group

presentation

8" week (9 Sept. 10 14 Sept.) Practices in business communication: group discussion,

mock-interview and seminars

9% week (16 Sept. 0 21 Sept.)

Mock-interview and seminars

10" week (23 Sept. to 28 Sept)

Report writing: principles and contents

117 week (30 Sept. to 5 Oct,)

Self-development and communication: development of
positive attitude :

12" week (7Oct. to0 120ct.) | SWOT analysis
13" week (14 Oct. to 19 Oct,) Body language: kinesics, proxnmm,mhw

14" week (21 Oct. 10 26 Oct,)

Principles of effective listening: oral, written and video

- | 15" week (28 Oct. 10 2 Nov.)

[ Writing business letters and emails; Et
written

Topic continue

Interviewing skills: appearing and ¢ |
resume : :

and online communication

- o




1™ week (22 july 10 27 july )

[ 10™ week (23 Sept. to 28 Sept.)

|12 week (7 Oct. 10 12 Oct)
- [137Week (14 Oct. 10 19 Oct)

Financial accounting: meaning, need,

2™ week (29 july to 3 Aug.)

Objectives & scope: book-keeping and accounting

¥ week (5 Aug. to 10 Aug.)

branches of accounting

4% week (12 Aug. to 17 Aug)

Accounting principles: concepts and conventions

5™ week (19 Aug. 10 24 Aug.) | Accounting cycle and accounting equation
6" week (26 Aug. to 31 Aug.) | journal; rules of journalizing
7™ week (2 Sept. to 7 Sept.) ledger & trial balance

8" week (9 Sept. to 14 Sept.)

Rectification of Errors: suspense account; effect on profit.

9™ week (16 Sept. to 21 Sept.)

Capital and Revenue: Concept and classification of income:
expenditure; receipts

Depreciation provisions and reserves: concept and
classification; Mcthods of depreciation accounting

11" week (30 Sept. to 5 Oct.)

Final Accounts: manufacturing, trading, profit & loss
account; Balance sheet; adjustment entries.

Topic continue

Accounts of Non-profit Organizations.

~ [74% week (21 Oct. t0 26 Oct.)

‘Topic continue

‘Consignment Accounts; accounting records; Normal and
d:uormnl Loss: Valuation of unsold stock




1 week (22 july 10 27 july )

Introduction to commerce: concept, nature, importance and
scope,

2™ week (29 july to 3 Aug.) Components of commerce, evolution of commerce,
commerce and business.
3 week (5 Aug. to 10 Aug.) Introduction to Management: concept, characteristics and

significance, Process/Functions of Management,
Coordination

4% week (12 Aug. to 17 Aug.)

Management: as Science, Art and profession

5™ week (19 Aug. 10 24 Aug)

Approaches to Management: Classical and Neo classical
approach

6" week ( 26 Aug. to 31 Aug)

Behavioral approach, Management science approach,

Systems approach and Contingency approach; Management
thought in ancient India

7" week (2 Sept. to 7 Sept.)

Planning: concept, process & importance

8™ week (9 Sept. to 14 Sept.)

Types of Plans: Policy, Programme, Strategy, Vision,
Mission, Goals, and Objectives

9% week (16 Sept. to 21 Sept.)

Organizing: meaning, principles and benefits off
organizations:

10% week (23 Sept. to 28 Sept.) | Organizational structure: Functional, Line vs. StalT, matrix,
Formal vs. Informal; Organizational structure for large scale
business organization

11™ week (30 Sept. to 5 Oct.) ion: meaning, advantages, barriers to delegation,

guidelines for effective delegation

12% week (7 Oct. to 12 Oct.)

Decentralization and Centralization: advantages and

[13™ week (14 Oct. to 19 Oct.)

disadvantages, factors mﬂm%
Staffing: meaning, importance & scope o

Directing: concept: Motivation: coneept, es & |
significance, Approaches to mot n

| 15™ week (28 Oct. to 2 Nov,))

Leadership: concept, significance & hm

syls, approaches to leodership___

Cnmmllin meaning and

of control sﬁumqﬁlahuofmm
controlling technic

Topic continue




) ﬁuf &Il?c Mam:n.d e T‘
TBe-lo c,ou’:ufm Ppplitalions in Busien
-_ = T ol duchon 15 Comprlis : defuis Bom , tonspmsn
S Telyeos vk | Taputd Oupat dedicat
i ok W L Mmufaq £ Magc Sﬂuz‘ Devices
Ay - 2ot8 | Tnredusbion 13 Modern cPU and Processon
o il Loetk | Computin S : Inbro § Types ef softvare
v Wk ﬂugmmmin\’_ 1-.-5“‘#;4
Uth Week | TInlvoduckion Lo Opuialring Syclirn
Sep - 2018 | TaF roesk| Real Time A‘pf'l'uhwu
" = 2nd  Vek QPLmHHﬂ -CJ:&Ms flr l'a.b.‘-, Nﬂﬁhﬂ;‘nﬂ,&
avel Wk | Open Source fafmur
Y ;.;,\ Voerk Wond Procusore
Ock 2019 | Tat ek | Spreadthet
‘ el Vak 'f'prtadlfuaf
2w, Vouk Ms Excel
UMy Loetie | Dalabate Mnmac.um!‘ rfl;.nn
o 2019 | T Vs Nelwork Buie |, '{”m i Numm
2 vouk | Topelegis, H uequinement: foe MM«;
: Zod Dk Kevisiom.




Week Topic
1% w eek (1" Jan. to 4" Jan.) T introduction regarding syllabus, Valuation of goodwill
5% week (67 Janto 11" Jan) | Methods of valuation of goodwill
3% week (13" Jan to 18" Jan) | Valuation of share
4™ week (20” Jan to 25" Jan.) | Topic continue
5" week (277 Jan. to 1° Feb) | Banking company
6" week (3" Febto8" Feb) | Topic continue
Wﬂ Liquidation of company
8" week(17" Feb to 22 Feb) | Topic continue
9" week(24" Feb to 29" Feb) | Holding company
10" week(2™ Mar to 7"'Mar) | Topic continue
11" week(16” Mar to 2 1"Mar) | Topic continue
: Tfm to ZB‘Apr] Insurance company i
i W Mar. to P Apr) | Topic continue
| --kmm 11" Apr) | Topic continue g gj
S A 18"Apr) | Revision o 1
iy | i e
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T week (1" Jan. to " Jan)

[ Introduction regarding syllabus, meaning of business

fw;&‘ﬁﬁt@ﬁfuﬂ! Business environment- An introduction
T week (13" Jan 10 18" Jan) Nature of Faryana economy

4™ week (20" Jan 025" Jan.) | Agriculture in Haryana

5" week (27" Jan. to 1" Feb) | NABARD

&% week (37 Febto8" Feb) | Rural Indebiedness

7% week (10" Feb to 15" Feb) | MSME in Haryana

8" week{17" Febto 22" Feb) | SEZs

3% week(24" Feb to 29" Feb) Mﬂﬁsﬁmm

10" weekiz® Marto 7 Mar] | HSIIDC ‘?‘ e
"Wmmnrmn




Week Tople
1" week (1" Jan. to 4" Jan) | Introduction regarding syllabus, Member: Meaning &Definition
2% week (6" Janto 11" Jan) | Membership in Company
[ 3¥week (13" Janto 18" Jan) | Co. Mgt. and Administraton
2" week (20" Jan to 25" Jan.) | Topic continue
5% week (27" Jan. to 1" Feb) | Co. Secretary

6" week (3" Febto8' Feb)

Co. meetings & Resolutions

75 weeki17" Feb to 22 Feb) | Meetings’ Procedure
5% weeki24" Feb to 20 Feb) | Dividend, Accounts and Audit

5% weeki2” Marto7°Mar) | Topc Continue

10" week(9" Mar to 14" Mar) prevention from Oppression and Mismanagement
7% week{16™ Mar to 21°Mar] | Reconstruction and Amalgmation

T3P week(23* Mar to 28" Mar) | Winding up of the Company

" week (6° Apr 10 11" Apr)




Subject- Fundamentals uf-mrimm;
Week Tople
1" week (1" Jan. to 4" Jan) | Introduction regarding syllabus, Meaning of marketing
2% week (6" Janto 11" Jan) | Concepts and Principles of marketing
(3 week (13" Janto 18" Jan] | Marketing Management :
4™ week (20" Jan t0 25" Jan ] | Marketing Mix

5% week (27" Jan. to 1* Feb)

Analysis of marketing environment- Internal environment

6" week (3" Feb to 8" Feb)

External Environment

7% week (10 Feb to 15" Feb)

Market Segmentation

8" week(17" Feb to 22" Feb)

Consumer Behaviour

9% week(24” Feb to 29" Feb)

Product decision

10" week(2™ Mar to 7"Mar)

Product life cycle, new product dmpm

11" week(16" Mar to 21"Mar)

Product identification

12" week(23" Mar to 28" Mar)

Product Pricing

: "':.'i' week(30° Mar. to 4" Apr)

Promotion Mix

Distribution channel

Topic continue
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